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Business English 1
An introduction of Business English course in situations concentrating on inter-office

communication. Common business vocabulary and expressions through related business topics.
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Business English 2
Pre-requisite: 1551605 Business English 1
Worldwide Business transactions both domestic and international trades. Engaging in
simulated business transactions in various fields and situations, making agendas and minutes, company

reports, product/service presentations, and business articles.
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