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2.4 nagnslumsandunisiiautlulymy/desriavesindnuilude 2.3
2.4.1 FellenssiivinuiiodugpuanaslfduuginSnsiaduisints uasdindiud
swisnsdnfnssudieiuadiugunnuiussinueisiduluniadoussdugaufine
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2.4.3 IpltimssusuUsuiugutndnw wisliinAnwiimsusudasnugiunlndifesiu

2.5 ununssutinAnwuazddnianisanenlusses 5 Y

TN ANYILEazUNSANW

AAIZIULTRNEN 2564 2565 2566 2567 2568
T 1 80 80 80 80 80

ST 2 ] 80 80 80 80

T 3 ] ] 80 80 80

7 4 ] ] : 80 80
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- Yuuseuna
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2564 2565 2566 2567 2568
1. ﬁﬂﬂ’]@ﬂ’liﬁﬂ‘iﬁ 1,536,000 3,072,000 4,608,000 6,144,000 6,144,000
2. ﬁuﬁlﬁw«éumﬂ%ﬂma 64,000 128,000 192,000 256,000 256,000
sTeiu 1,600,000 3,200,000 4,800,000 6,400,000 6,400,000
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2.6.2 SUUSEUIUS19918 (MUY UMW)

- Yauuszana
NUINRU
2564 2565 2566 2567 2568

n. SUANLUNIT
1.1 quyAanns 1,332,000 1,372,000 1,413,000 1,456,000 1,499,000
1.2 QUANTEUIY 132,000 164,000 196,000 228,000 228,000
1.3 NunsAny - - - - -
1.4 $18931852AUUNINYIT - - - - -

394 (n) 1,464,000 1,536,000 1,609,000 1,684,000 1,727,000
. AWMU
ﬁﬁﬂ?ﬁmsﬁ 40,000 80,000 120,000 160,000 160,000

59U (%) 40,000 80,000 120,000 160,000 160,000

594 (1) + (V) 1,504,000 | 1,616,000 | 1,729,000 | 1,844,000 1,887,000

IUTNAN 80 160 240 320 320
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3. vangATHazansdRaeu
3.1 ¥ANgAS
3.1.1 IuIUNUILAn
IIunILin aaenrangnskitesndt 130 viefn
3.1.2 laseadrandngns
lAseEImangnsnIsuINMISIIRNAtdin a1v13v1NsRatn (Manansusuuse w.e.2564)

JulumuanesgiunandissaulSaaes w.a. 2558 Iseazidunnsil

IuIUnEinswunaaanangaslitesndn 130 woeia
1. madnAnwall Srwaulsitesnd 30 widein
1.1 ngaAnnwiagnisdeans litesndy 12 whein
1.2 nguimdsnuenans litaundn 9  wein
1.3 nguinuywerans lidesund 3 mhehe
1.4 nguinenans adnenanswazwalulad lidosndn 3 wein
1.5 @enisaulunguimlanls ludesndn 3 wheie
2. vundgnanie 3uulidesnda 94  vilenn
2.1 NRuIY LAY 39 whein
2.2 nRAvIamIsUNAY 36 mihgin
2.3 ngaArangiieonsey liteaundi 12 wheia
2.4 ngAn g AT INLaE TN 7 whein
3. vuandvndentss Iuaulivasnda 6 wqwEnn
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3.1.3 5987391

1. nundEanwNlY 3uulitdesndn

1.1 nguignnwnazn1sdesns 3udulitesnda

3783Y109AY
SWEIY W3
1500201 A wdangeion1sdeanstiuinusssy

English for Intercultural Communication

1500202 m‘mé’mqmﬁamaﬁamﬂuu‘%wmﬂa
English for International Communication
1500203  nwndsnguiitenisieansiifiussansam
English for Effective Communication
1500204  nnsAoanseEnagii
Leadership Communication
31831880
el T
1500101  nwilneiiensdeansidussansan
Thai for Effective Communication
1500102  vinwgn1sHalagMIYANLIBINgY
English Listening and Speaking Skills
1500103  nsldnsndnguilonisieans
English Usage for Communication
1500104 m‘mé’mqmﬁamaﬂamaum%w
English for Professional Purposes
1500205  msWaunyadnamuazAaUznsyelidugyssa
Development of Personality and Art of Effective Speech
1500206 mmé’mqﬁlu%ﬂ’uﬁ'au
English Classroom Language
1500207  ANWDINGULTIIVINTG

Academic English

15

30
12

80

80

U(n-Uv-n)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

U(n-Uv-n)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



WAl Fodw W(Hn-U-a)

1500208  nwndsnguifienisasingay 3(3-0-6)
English for Job Application

1500209  NITUIEUDIUAILININNLIBING Y 3(3-0-6)
Oral Presentation in English

1500210 mmé’aﬂqmﬁamim%mau 3(3-0-6)
English for Test Preparation

1500211  nwnIuiilentsdeans 3(3-0-6)
Chinese for Communication

1500212 AsaunuIAwIIuiien1siny 3(3-0-6)

Chinese Conversation at Work

1500213 mwditudosdiu 3(3-0-6)
Basic Japanese

1500214 mwnausilosdu 3(3-0-6)
Basic Khmer

1500215  mwdulaiidedosu 3(3-0-6)

Basic Indonesian

1500216  mwmandecdu 3(3-0-6)
Basic Burmese

1500217 mwdeauuiloiu 3(3-0-6)

Basic Vietnamese

Fynasy (siduminedn) WdnAnwamadoussivdeluiifleauauidunwdnguaui
uinerdesmuniaglitumiein Ussneusemeindeli
WY1 e w(n-U-a)
1500001  mwdanguitensdeansludenu 1 3(3-0-6)
English for Social Communication 1
1500002 nwndsnguiitenisdeansludsay 2 3(3-0-6)

English for Social Communication 2
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1.2 nguAvdnuaans Litesndn 9

31839109AU
Wadw1  Tedw
2000201  USweyveunATugianeLiies
Philosophy of Sufficiency Economy
2000202  AduL1aTIn
Life Style
2000203  msuImsdanislumnassud 21
Management in 21°' Century
3183 a0N
Wadw1  Tew
2000101 waileafiduuds
Active Citizen
2000204  waindsnulneuazdenalan
Dynamic of Thai and Global Societies
2000205  Jula laavenn
Good Heart Youngster
2000206  Awndeufunsiuiudin
Environment and Living
2000207 0T InATUFRANBLNES
Sufficiency Economy Ways of Life
2000208  LATHNAATIETIA
Creative Economy
2000209  nguaneludInuseantu
Law in Daily Life
2000210 ﬁaaﬁuﬁmmﬁugﬁﬂzgauniwaiuﬂﬂiﬁmuwﬁaqﬁu

Local Study and Thai Wisdom in Local Development

17

i2enn

un-Uv-n)
3(3-0-6)

3(3-0-6)

3(3-0-6)

un-v-n)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



1.3 nguuyweAans Lideendn 3

5187391UIAU

1
A a

A ¥

2500201  INIYY U UATUFY
NPRU Spirit

2500101 A udluguyiey

Aesthetic Appreciation

3GV NADN
el T
2500202  AIUAVVDITIN
Happiness of Life
2500203  uywdiunIsRaLIIala
Human and Mental Development
2500204  eansuazAaUlunisaiudin
Science and Art of Living
2500205 e ludinlsziniu

Psychology in Daily Life

1.4 nguinegrAans aslaAansuazmalulag lidasndn

31839109AU
el T
4000201  wiAlulaBAdviauazuwinnssy

Digital Technology and Innovation
31839 a9N
el T
4000101  MIATIUATULALAUAFUANIE

Well-being Promotion and Care
4000102 vinwrluemnssed 21 WeTinuazendmn

21°" Century Skills for Living and Occupations
4000103  ASARLTUNANA

Logical Thinking

18

i2enn

un-Uv-n)
3(3-0-6)

3(3-0-6)

un-Uv-n)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3 wi2enn

U(n-Uv-n)

3(3-0-6)

Un-Uv-n)

3(3-0-6)

3(3-0-6)

3(3-0-6)



svadn 399U un-v-a)
4000202  N15AS19ATIAUIANTTY 3(3-0-6)

Innovation Creativity

4000203 lm Wos L5y 3(3-0-6)
Fit for Firm
4000204  wywdiunsldivana 3(3-0-6)

Human and Reasoning

4000205  ANUTOUINWANUFUAN 3(3-0-6)
Health Literacy

4000206  landumisiauauIng mansiazinalulad 3(3-0-6)
Science and Technology Development in the Changing World

4000207  Aneeaniuazinaluladiviuindon 3(3-0-6)
Science and Technology for Environment

4000208  ansaumeLiiensAnwduAin 3(3-0-6)
Information for Study Skills

4000209  AdAAEATIUTINUTEIIU 3(3-0-6)
Mathematics in Daily Life

4000210 ﬁugmmuﬁwﬂu%ﬁmﬂizﬁﬁu 3(3-0-6)

Foundation of Handicraft in Daily Life

1.5 deni3eulunguivilentd laidesndn 3 wiogha

WidenSeusedele q lunuiadvidnwrialung uaiwinaznisd oans

1%
[y

nAuIvIFIRNAEnT NN INYYEAENT MSeNguIvINeImans adamansiavinalulag Tagligiiu

ST MALTHULLA
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SHEIYN
1551605

3521101

3521102

3522301

3531101

3532201

3541101

3562307

3564201

3592101

3592102

3632105

3651401

2. nundvnanizauaukitesndn

2.1 NHUIVNY

Ho3n

AWIBINGYEINT 1

Business English 1

nsTaddus 1

Fundamentals of Accounting 1

ey Tusy 2

Fundamentals of Accounting 2

mMsUnBifiensdnnng

Managerial Accounting

N3RAUGIND

Business Finance

N13A180INTTINT

Business Taxation

NANNIINAA

Principle of Marketing

NFUIMTNISHER

Production Management

N5IANISFINAYNG

Strategic Management

LATYFAIERSYANTA

Microeconomics

LASHANANSUNNA

Macroeconomics

TodafnduargshasswieUszmeidosiu

Fundamentals of Logistics and International Business

N15INNITNINEINTUY WY

Human Resource Management

20

94 KU2YNR

39 %UENA

un-Uv-n)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



SREIY

2562302

3542103

3542107

3542402

3542407

3543101

3543104

3543113

3544904

3544905

3562201

3562501

2.2 nguivanizUehy

¥23M
NOUNETINY

Business Law

N13UTMIYRIMINIIAINLaELEaUNIY

Marketing Channel and Supply Chain Management

neAnssuNsUstnaadeln

Modern Consumption Behavior

Y]

ANSNANARINA

Digital Marketing

Y

N13FRANINIINAINYARIYIA

Marketing Communication in Digital Era

AFUIMINITAAN

Marketing Management
N3IANIINARAUTILAZIIAT

Product and Price Management
mMwdanguilonisnainadielval
English for Modern Marketing
m'ﬁ%’amsmmmﬁaaé}’u

Introduction to Research in Marketing
dunuimenisnanadell

Seminar on Modern Marketing
TR G RPRODRIE

Intelligent Entrepreneur

GRERERRY

Business Statistics

21

36

u28nn

U(n-Uv-n)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)



SHEIYN
1551606

3542101

3542403

3542404

3542405

3542406

3543102

3543108

3543114

3543115

3543404

3601104

2.3 ngudvianizidenieulitesndn 12

FouazAodurese I
AWIBINETIND 2
Business English 2
Msmaaviesdu
Local Marketing
MsPENRUUHEMNINSRaNARaTa
Digital Marketing Content Design
nNagNsNIsaIntugARITa
Marketing Strategy in Digital Era
NM30BNLULLAZNSHARFBRTVALBNSHaM
Digital Media Design and Production for Marketing
wialulagfania
Digital Technology
A1FNUNITARA
Marketing Planning
N139A1ATEIINUTEINA
International Marketing
nsusInsueate il
Modern Sales Management
nsInn1sNIIRatausnsade i
Modern Service Marketing Management
NIPAIALTININTTU
Event Marketing
nslelusunIuUIEeNANIIGINg

Computer Application in Business

22

u28nn

un-Uv-n)
3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)



2.4 NFUIPINUFIUIVIINUALAYIIN 7 wdleia

¥
=1

Thaendeuanwuulawuunis feil
n. WUURNUszaumsaldundn
AN Fodw U (H2lu9)
3544801 NS ENRNUsTEUNTARTTNNITRATA 2(90)
Pre-practicum in Marketing
3544802 NMSENUTEAUNTARTTNNITNAN 5(450)
Professional Internship in Marketing
. WUUARNIANEN
eIV Fodun  (F3la19)
3544803 NNILASYUAVNAANBIAIUNITAAN 1(45)
Pre-cooperative Education in Marketing

3544804 ANNAANYINIUNITHANN 6(540)

Cooperative Education in Marketing

3. NUINIYLABNLES 31uUbitiaendn 6  wawna
Wdeniseusedvla q lundnansvewmninerdesvdguasugy Tagligiusedgny
LAeLS suuInal wazdoslutdusieTei mvualniseulasly dunutennsiuluinaa

msdsanisinuvemdngnsil
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1 2 3 q 5 6 T
A1AU
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U d‘ 1 = % dy a
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250 vnefy nauuyveAIans
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NUINIVIANL
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il 1-3 Uauena1nnivn msudmsssnauaznsdanig (350-399)
352 nsUd
353 MISRULAYNITIUIANT
354 N15A@N
356 msdanisiily
358 Useutinuaziunesie
359 LATWEAIANT
360 ARNILMTIINT
361 N15IRN1Stadannd
363 gInasEninelsvne

365 NISUSMIININEINTULLE

(%
v a

WUAIN 4 UIUBNDITEAUAINNYININENI BIUY

Wdafl 5 suenfednwmsdonin il
1 vneds nduimmanainduduuazdunang
VNEAE NFNAVINTINUHY
NNER NANIVINTINNITAATNA
vinefls nauiviaiesiionisnain

MNede NI IATYEANERSTINY

n
NANIVITINATENINNUTENA
&

WIPINUFIIVITNLALIYITIN

2

3

4

5 vnehe nguIvInsUsEiusy
6

7 e

8

YU

]

q
9
q
9
q
9 MUY NENIVIEUNWINATNITIY

WUAMN 6, 7 UIUBNDINAIAUNDUNEIVDIIUN
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nsssulungInssylineuieliiianadugnsvnanisseuluseivtu
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3.1.4 LAALNUNITANEI

I 1 aensAnen 1

sl Fedwn Un-U-A)  MINIT
1500001 19189ngwiionIsioarsludin 1 3(3-0-6)  vua
(laidusmiiagin)
2000203 MIsUEMSIANISIuARITTET 21 3(3-0-6)  Anwvialy
2500201 IMYIUI VA UATUFH 3(3-0-6)  Anwwihly
4000201 wAluladAdnalazuinnssy 3(3-0-6)  @nwwhly
3521101 msﬁ’aﬁ%’uﬁul 3(2-2-5) @z (Lnw)
3541101 #&NN1TAAIN 3(3-0-6) L@z (bNU)
3651401 NMIIANITNTHEINTUYWE 3(3-0-6) w1y (WAw)
32 18 mihefin

I 1 aensAned 2

s e un-U-A) KNI
1500002 19183nguiionIsdearsludinu 2 3(3-0-6)  Jvuasu

(lshdumbaeie)
so0000c 3NE3YANITLY (Fen) 3xxx) Ayl (Fen)
2000201 US¥ey1vaAsugnaneasiies 3(3-0-6)  Anwwihly
3521102 ﬂﬂiﬁ@%%ﬂﬁﬂZ 3(2-2-5) @z (Lnw)
3531101 N158UTIND 3(3-0-6)  Lang (Wnu)
2562302 NYUNTINT 3(3-0-6)  tang (U3AU)
3543101 A1FUINIINITAAIN 3(3-0-6) LN (UsA)

32 18 nein
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YN
1500201
2000202
3522301
3592101
3532201
3542103
3562201

TN
1500202
1500204
3592102
3632105
3542107
3542407

XXXXXXX

N 2 1AM sAne I 1

dIQ
Yo
AWTINUNBNITHDAI TV IAIUTITN
a o I Aa
dduunatin

o oA Y
Nt Ao sianTs
LATHFANARTIANA
N13NBOINTTINT
N13UIMITDIM NN TRAIALAEY LR UN Y
HUsENaUNITSIRTeY

PPN

U9 2 AANSANN 2

o3
awdanguiiioniseansluuIunanna
nsdeanseL1aii

LATYEAIARNSUNATA
TodafnduargsfvsevieUssmeadasiu
ngRnssunsuslnaaieln
nsdeansnsmannlugaRdiia

183 UINgNTUBIUNIINE 1Y

PPN

27

Un-u-a)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)

21 BUENN

Un-u-m)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(x-x-X)

21 wenn

PNV
Anwily
Anwily
WL (LkNU)
RNNE (WNW)
RNNE (WN)
RN (T9AU)

|wNg (U9A)

PUINIVY
Anwily
Anwily
NG (WNW)
RNNE (WNW)
RN (USAU)
RN (USAU)

A =
KBRIANE



YN
1500203
1551605
3562307
3542402
3562501
3543104

HXXXXXXX

YN
3564201
3543113

XXXXXXX

XXXXXXX
XXXXXXX

XXXXXXX

N 3 aemsAne? 1

9390

NWBINQELilaNIsERA1INHUIZEANS AN

12N EEINT 1
N1SUTUITNITNER
NIRAIARINE

GRERERRY

NNSIANITHANN UTLATIIAN
WwnIgAuLden (1)

PPN

U9 3 AANSANWN 2

o3

N5IANISINAYNG
Awdanguiiionisnans
YNNI (2)
YNNI (3)
YNNI (4)

183 UENGNTUDIUNINE Y

PIPEY

28

Un-u-a)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(3-0-6)
3(3-0-6)

3(x-X-x)

21 ulenn

Un-u-m)
3(3-0-6)
3(3-0-6)
3(x-x-X)
3(x-x-x)
3(x-x-x)
3(x-x-x)

18 weAe

NUINIV

Anwily

WL (hN)
WL (LkNU)
RNz (T9AU)
RN (USF)
RN (USA)

wNE (L@an)

NUINIV
WY (LNU)
RN (UIAV)
wN1E (L@an)
=1
BNIE (LADN)
=1
BNIE (LADN)

A )
LARNLAY



N 4 aAmsAne? 1

SRAIY Fodn u(¥n-U-n) RUINIY
3544902 N1FINLNITAAN 3(2-2-5) lane (UsAU)
3544905  @unumenisnaiaansv 3(2-2-5) AN (J9FU)
3544801 A9ASELURNUSEAUNTANBTNAITHAN 2(90) BURE

%30 (Pugmdndn)
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3.1.5 AN95UYS18739
1. nuANIBIRNYINILY

1.1 nguAvnnwnazn1siesns

519310 9AU
SWEAYN  YBUAZAIDDUIYSI8IUN Un-U-a)
1500201 ANWIB9INGNBNITHOANTINNIUTTTY 3(3-0-6)

English for Intercultural Communication

ﬂﬁﬁﬂ“ﬂla%ﬁﬁL‘f]uf\]‘fﬂuﬁ?%aﬁlLﬁIEJ’Jﬁ’U’SJGMUﬁiimﬁGfoTu mmjmﬁlmﬁué’mé’ﬂmi
VBIYAAS qﬁmam‘ﬁmﬁu ANMNBINTIA NITINIU DINIT WIFNTE waZ N1TVORTIEIRa TS TTLAE
USoIel wazn15enuuns uiefuUseiiumeiausssy msdeuuninsaiwasnisuansenudndiu uaz
nsldnanliensalluszdu CEFR B1 a296u

Listening to factual information about different cultural topics; talking about personal
identification, local geography, weather, employment, food, festivals, and travel in different
cultures and countries; reading texts related to cultural issues; writing reviews and giving opinions;
and using grammar at lower B1 CEFR level
1500202 mmé’anqmﬁam'sﬁlams’luu%wmﬂa 3(3-0-6)

English for International Communication

miﬁqﬁa«,éwmmﬁguLmzmmjmzﬁummgmﬁ%wu MsnaAgITUANLTuLs guam
maun gilna elakarn1susnIg msguuneuiiiudens anmneldneuszsiunianisuazdeniny
goulay Mmadeumnustegrsheiedussfussduniuagsedvaina waznisldundnlensally
5¥AU CEFR B1 929718

Listening to short narratives and clear standard speeches; talking about entertainment,
health, religions, regions, income and services; reading related factual texts, formal
correspondences and online information; writing simple essays on national and global issues; and

using grammar at upper B1 CEFR level
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1500203 AMWSIngEsiean1saeansiiauszansaw 3(3-0-6)

English for Effective Communication

Msilsmsyedifienududou msmevenan nseAuTeBRmEmMdluiivhnu mswaieafy
anun1sallud e eatuguuuudinveaunazyana aruaula tenans n1suiaue
MsUsEYN wazantunisailantz A31uY17 unau wazsisauluiaded i sadudundn
ns@euenarsfiisafunsvhen waensldndnlensallusedu CEFR B2

Listening to complex speeches, broadcasts, technical discussions in the workplace;
talking about workplace situations related to personal lifestyles, interests, documents,
presentations, meetings and specific events; reading different news, articles, and reports on a wide
range of professional topics; writing work-related documents; and using grammar at B2 CEFR level
1500204  n1sdeansREnen 3(3-0-6)

Leadership Communication

N3N NYeN13ite N15NA N1581uU waznadeuniwlnaifionisdeans ndnnisuay
LUIRATBINITA 0a15 nadslunstiauenaIuf187191 anednualdnys wardeuszauldedadl
UsgAvBnm snsemuazypanniwlunisdeans

Development of listening, speaking, reading and writing Thai language for
communication; principles and concepts of communication; tactics of presentation by using

speech, composition and multimedia effectively; manners and personalities for communication

S183¥L80N
SHEIYT  YaaTAIBSUIYTI8IYN un-U-a)
1500101 A1 lneienisaaansniuseansniw 3(3-0-6)

Thai for Effective Communication

nsldnwilnglunsdoasodiamngauauaniunisal msaglusziiundnainasieans
agafiinsauia nsdeasidauin Jaukazetauniw nseendemusnesis nseuduleniny
wdnmadeu waranselunsieans

Use of Thai language for appropriate communication in situations, summarizing main
points from critical communication, positive communication, verbal and non-verbal language,
pronunciation in accordance with orthography, reading for main ideas, principles of writing, and

manners in communication
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sWadvn  YowarAnesureTein w(n-U-a)
1500102  9inw¥n1SHUAZNITYANISIDINGY 3(3-0-6)

English Listening and Speaking Skills

wnweaunsilanazyaniwsanguii onsd eansludinusedriu nsilnesnides
AMange LagnsEnaununwdinguitoaieanusiulalunisieans

English listening and speaking skills in everyday communication; practice of English
pronunciation, and conversation practice to enhance confidence in communication
1500103  n1slEnwdanguiiianisiaans 3(3-0-6)

English Usage for Communication

mMswauinwensila Mawe mseu madsumusanguiisndusienisdeans nwgasils
nazaunuludiausedriu msilswaznstudindiussenelaeldawmnsgiu msaunuiidediduing
wazaula msldwui msaunuluvgnisalianienin nsuansauian nsd1uszaunisalves
AuLes N13nansewnd nstaudsasiiivawa nisagularudrdyainniseiu nsdulszinuuesszy
foyandeiieny madiausrany Mmadeumemuluihieiduae Uszaunsal wnnsal mnuda e
HU Wagn191lguanvingmuFULULIATEU

Development of listening, speaking, reading and writing skills necessary for
communication, skills in listening and daily life conversation, listening and recording lecture using
standard language, conversing on familiar and interesting topic, making suggestion, conversing in
unexpected incident, expressing feeling, talking about personal experience, making complaint,
arguing and reasoning, summarizing important issue, and identifying main idea and detail from
reading text, presentation, writing report of familiar topic, experience, event, idea and dream, and
writing letter with standard pattern
1500104 A1wSangusianisUsznauaITn 3(3-0-6)

English for Professional Purposes

inwznsileslsenIa $1891U117 wazn1sdun1val miwvﬂLLammmﬁmLﬁul,%amwﬁﬂsluﬁmﬁ
frnudenngy mslinevedrdesundinazfusssumaruiiidud o nslidosduagnnslot
wazdeaiitaauluideiivainvats madilagnuszasdvesssuiianududou nseduiesues
Aeafutiym mssuiidudeusasssyaasvassvoniomiieny nadussduonan matufinneny

WUUdY wazmsieuativayuuazlaugs
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Skill in listening to announcement, report and interview; technically expressing opinion
on area of expertise, fluent and natural interaction with English native speaker, using clear
expression and giving detail in various topics, understanding purpose of complicate issue, explaining
perspective of problem, reading complicate text and identifying purpose, writing at paragraph level,
writing short report, and writing pros and cons essay
1500205 n1swayABNAMUazAaUzn SRl VEKa 3(3-0-6)

Development of Personality and Art of Effective Speech

NITWAUIYATNAIN ATEIVINIE NITUE N8 Lagunseamniedeay §adnenly
nsdeans msldnrwmauaznwine mseduisuagliivena uansmuAndiy 19591 uazdneIuli
thadslafduls msthiaussunazmsldinaluladifionisdeansldesamnzay

Development of personality, manner, attire and social etiquette; communication
psychology, verbal and non-verbal language; explaining and giving reasons, giving opinions,
negotiation, and persuasion; appropriate presentation and application of technology for
communication
1500206 AnsengulutuEeu 3(3-0-6)

English Classroom Language

Aw8Ingulun1sIanIstuteu Adsluduiounivdingy n13vo3eiuazn1soonadsl

e

SeulfuRaunanssy ez wdangulunsdnianssunsseuinNavIn

English for classroom management; English classroom instructions; requesting and
asking students to do or complete tasks; and English for managing learning activities in specific
fields
1500207 AN ETIIVINTG 3(3-0-6)

Academic English

[

AT DYAUTEAIRNITVINT Tinwensils we 81 Weu Lasnsin N1seuuney
B39 Msaguansedfny n1suaninuAnmi nsleugentin nsldtoyasede nisilanisusseny
msthiauesy Mameutednay uazmsyalieuaniudsumnuAniiu

English for academic purposes; listening, speaking, reading, writing and thinking skills;
reading academic texts, summarizing main ideas, expressing opinions, writing paragraphs, using of

references and citations, listening to lectures, giving presentations, asking and responding to

questions, and exchanging ideas
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sWalvn  YouazAresuneTeivn un-U-a)
1500208  AIWSINguERENISaTATIIY 3(3-0-6)

English for Job Application

Anufiaginuzsuausnguiiionisadasny nsnsenluasinsau madeulszifde
NINYALTATIY gﬂLLUULLazLﬁawwaamié’mwdmu

English knowledge and skills for job application; filling in job application forms; writing
resumes, letter of job application; forms and patterns of job interviews
1500209  ANSUIEUBITUA2YINAINTWIDINGE 3(3-0-6)

Oral Presentation in English

ﬁﬂwzéfmmmﬂmmé’ﬂﬂqmﬁamiﬁﬂLaua\‘ﬂu AWBINGudIMTUNITULEUDIY Funay
Tunaiiaweny wagiinvenninavenuiiiiussadnsam

English skills for oral presentation; English language for oral presentation; steps for
presentation; and effective presentation skills
1500210 AM¥BINgELBENISIASENEBU 3(3-0-6)

English for Test Preparation

NITHAUINYENNAIUAITHE N1597U NSTBY LaZAANYFIUIUNTLISINg BoE1LTNTY
diowssuaunionvesindnwildledwesniwilunisaeu TOEFLATP

Development of intensive listening, reading, writing, vocabulary and expressions for
preparation of non-native English students for taking TOEFL/ITP
1500211  AMe13uienIsdeans 3(3-0-6)

Chinese for Communication

inwenisldnnuIudionseasTudinusedriu msvinmeuagnisal nMswusinuLeaY
;:J:Ed)'u miﬂdnﬁwammuamdww 5N UALLASE AN LAYNTTDAUA

Chinese for everyday communication; greetings and saying goodbye, introducing
oneself and others, making apologies and thanks, ordering food and drink, and shopping
1500212  MIEUNUIAIEISURENSINGU 3(3-0-6)

Chinese Conversation at Work

WnwenrsWakaznaniwidulunisvinau n1svedeya nsaunuiniansdnsd

ASUATLNY N15SUKNINTDAINN NSEUAIYANIUY WALNSTEUIANUNEALASINULAZUSE IRED
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Listening and speaking skills in Chinese at work; asking for information, making phone
conversation, making appointments, taking and leaving messages, job interviewing, and writing job
application forms and resumes
1500213 nwdiuiiosdu 3(3-0-6)

Basic Japanese

Snusuazszuudodunimdgiu sdwiuasdnusduifugiu lnssadrsussleatuiiugiu
waymsdeansnudiuluTindsedriu

Japanese alphabets and sound system, basic vocabulary and Kanji, basic sentence
patterns, and Japanese communication in daily life
1500214 awassedy 3(3-0-6)

Basic Khmer

avvinsiesiu fsnus ndryruy asy wagasagng gﬂﬂiﬂmﬁugm MSVNMeLagnIs
aununludinuszdaniu mmmﬁmﬁ’uﬁuaa diou Aseur$h AnssuludiausednTu nisuenian Adw
Tuu3un Adsiieniuendn § fiaw uazided

Introduction to Khmer language; alphabets, consonants, vowels, and tones; basic
sentence patterns; greetings and daily conversation; talking about oneself, friends, family, daily
activities; telling time; vocabulary in contexts; vocabulary of jobs, colors, numbers, and clothes
1500215 awdulaiideiledu 3(3-0-6)

Basic Indonesian

awdulafiBeidesiy sudssloafiugiu mavinmeuasmsaunuiludiausgsriu maya
Aenfufaies wiew aseunds Aanssuludinusydriu nsuenian mdwiiluudun méwiieatuendn
3 fav uazider

Introduction to Indonesian language; basic sentence patterns; greetings and daily
conversation; talking about oneself, friends, family, daily activities; telling time; vocabularies in
contexts; vocabularies of jobs, colors, numbers, and clothes
1500216 mrwmsindosdu 3(3-0-6)

Basic Burmese

avnmindesiu fdnus ndysuy ase uazissend gﬂﬂiziaﬂﬁugm NMIANMYUALAIT

o s

aununludinUsedniu msyanediuiies e aseuasy Aanssuludinuszdriu nsueniian Adwy

Tuusun AANAeINUITIN & LAY WazLEnN
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Introduction to Burmese language; alphabets, consonants, vowels, and tones; basic
sentence patterns; greetings and daily conversation; talking about oneself, friends, family, daily
activities; telling time; vocabulary in contexts; vocabulary of jobs, colors, numbers, and clothes
1500217 mwndeaunsiiosdu 3(3-0-6)

Basic Viethamese

awdsaudeiu Fdnus ndyrue sz wogrssugnd UUsEleafiugu nsvinme
uazmsaumnluTinUszdriu maaiReatuiies Weu aseunir Aansailuiinuszdriu msuenian
fdmiluuiun Mmdmiieatuendn & fiau uwazided

Introduction to Vietnamese language; alphabets, consonants, vowels, and tones; basic
sentence patterns; greetings and daily conversation; talking about oneself, friends, family, daily

activities; telling time; vocabulary in contexts; vocabulary of jobs, colors, numbers, and clothes

Aynesu (Lidunioein)
Wadyn  FouazAresureTeIn un-U-n)
1500001 A1wsangesitenisasansluday 1 3(3-0-6)

English for Social Communication 1

mMsflnauardnnusgsieiifimmataauiazth msyaRsfuteyadiuinazaseun
mstees MsliFinUsEiu 01w Sruusrfiegends maveadien Mg uuvsuruAduLaieillda
finuvos madeulseleruedulngldddonusslenetreine waznsldvdnlennsallusesu CEFR A2
LAY

Listening to simple phrases and expressions with clear and slow speeches; talking
about personal and family information, shopping, daily life, jobs, house and home, travel; reading
simple short texts with some common phrases; writing short sentences with simple connectors;
and using grammar at lower A2 CEFR level
1500002 Aensenguiianisaeansludeay 2 3(3-0-6)

English for Social Communication 2

AsiedennunasunaunuIegeduLarde mmmﬁ'mﬁuﬁaﬂimmmw AUTULNY
g0 A1EUN iNA omsuaziAs e Melduarn1susns msshuunsurwaduasielutated
Autnsnazldmdniinuves nsdeulszloai o1 uineldend eudsslunag19de

wazNshvan hensalluseau CEFR A2 9399
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Listening to simple short messages and concrete conversations; talking about free time
activities, entertainment, health, religions, regions, food and drink, income and services; reading
short simple texts on familiar matters containing common vocabulary; writing longer sentences with

simple connectors; and using grammar at upper A2 CEFR level

1.2 ngudepumEns

5183Y1U9AY
SHEIYT  YaLaTAIBSUIYSI8IYN U(n-U-a)
2000201  USygurvesATEIRianaLNes 3(3-0-6)

Philosophy of Sufficiency Economy

LNAALAEMANNITMTIY nENUTYweLATEgRaNeL AT LA N SRR US E
nsdldnwilasanisduiileannanseseiimsuszgndldlunsdsadin anudoulesvosusvgn
irswghanearfisslunsiauiosiu wasUszgndosdmiuiguusutmane

Concept and the King” work principle, principle of Sufficiency Economy Philosophy
and sustainable development concept, case study on royal initiative project, application to life,
connection of Sufficiency Economy Philosophy to local development, and application of
knowledge to targeted community
2000202  HeULIAIIN 3(3-0-6)

Life Style

ysannsmansinunyverans dsaumans Inemans uazmalulad wlevannvinuens
Bouinaendin mslidin uaznsduaduednlugauisnisiasuuias

Integration of humanities, social sciences, science, and technology for lifelong learning
development, living and career extension in changing world
2000203  nnsuimsdanisluAnasseil 21 3(3-0-6)

Management in 21°* Century

waAaMsUTIsiRnsluansseil 21 madudusznsuns nsléuselevdansauma
MsRuMazNIsAImU MIUTMIANELs nMsnanooulal F5ITURUTENBUNT UaznIdiAny)

Concepts in 21% Century management, entrepreneurship, information utilization,

finance and investment, risk management, online marketing, business ethics, and case study

37



sng3vaaN
s Yeuazdiasureseiv un-u-a)
2000101 wailesiduuda 3(3-0-6)
Active Citizen
nseenuuukazdnvhlasnisiiioduaiunsidunadesd nmaeswdniasamuduuyud
AnSuaziasnin N138auTUANNLANANTBIYAAR AIULANBNIALALAIINLYIIBY 11588 S uAuly
depulvauazUszaanlanag9duRnundnduisssy n1sUfuRnunung nfnvediau wazngnung

a

mnufigatusUiuunsUnases gaunsal wasiddinussrsulnesuiinszamndeidnsaduyseye
UftRmihivemadiedlveluszueudsyrsulae madunadleaiduuds uaznsilinansnsney

Designing and conducting a project that enhances active citizenship, respecting human
dignity, rishts and freedom; accepting individual differences, equality and equity; peaceful and
harmonious living in Thai and global societies in accordance with principle of tolerance; obeying
social rules and laws; knowledge of government form; ideology and way of life under democracy
with the King as Head of State; performing Thai citizen duty in democracy; being active citizen,
and having public mind
2000204 wadndnulnewazdiaulan 3(3-0-6)

Dynamic of Thai and Global Societies

UseiRmansuaznisidsunuameadeny Yausssa nadles wAswsia wagAuindouves
denulneuazdenulan ysannisuSuneg g Weususlivinviunseuansdsuulas PR HIGRNGTE

nszviin WA magilalurnudulveuasviesiu Ussgndosdanuiguusutimane

History and change of social, culture, politics, economy and environment in Thai and
Global societies; integrating various contexts for adjustment to changing trend; unity, awareness,
appreciation, proud to be Thai and locality; application of knowledge to target community
2000205 gla Tagzenn 3(3-0-6)

Good Heart Youngster

nsusnlezszINalselevddrunuiunalszleviaiuny auazetslazaulinumne
mM3nain Sthilvesmadlosuariuinvousedsaulunssefunismadn Inneifiessednunimmasn msdn
AenssunsSeusidiananuiandile vinws wead dunisdestunisyain

Distinguishing between personal benefit and public interest, shame and intolerance to

corruption, citizen duty and social responsibility in anti-corruption, sufficiency mind against
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corruption, organizing learning activities that focus on knowledge, understanding, skills, and attitudes
towards corruption prevention
2000206  Awwradeufunisaniiudia 3(3-0-6)

Environment and Living

NENEINTFITUTIAUALAINING DY SEUUTNIA ANUNAINVANENITINNUAZAIUTUAIN
81919 ﬁiyﬁmLLazNaﬂis‘VI‘Uﬂ’]iL‘UﬁlEJULL‘Ua\‘WI{WEHﬂiﬁiiiJSU’]a AYFITUIIALALTINGANITO
msdannden Indrinuazaiesssumsdannden Ussgndnnuilaenszuiumsimuiaiywdiiiens
Janminensuardsnadomitensimuviesduetiedadiu

Natural resources and environment, ecosystem, biodiversity and food security,
problems and effects of natural resource change, natural disaster and environmental crisis,
environmental consciousness and ethics; application of knowledge by human development process
for resource and environmental management for local sustainable development
2000207  IDYIALATEFNINBLINGS 3(3-0-6)

Sufficiency Economy Ways of Life

AUNUNY dNuYE ANUEIATY WUIAA NUwaENANN1TVORATEFAINDLNES NITWAILY
imsugnavessemalneluafnuazdagdu nstesdanuinuvdnasegianaieddlminusslovily

FInUseITUYRINUDMALYNTY karnsUTEENARIAAN I YT mng
Definitions, characteristics, importance, concepts, theories and principles of sufficiency
economy; economic development of Thailand in the past and present; application of knowledge
based on principles of sufficient economy to benefit daily lives of oneself and community; and
application of knowledge to target community
2000208  LATEFNEFINETIA 3(3-0-6)
Creative Economy
unAanstuindouAsygauuiugiuresnisldosdarmidunisine msadyadiy
IMNFUAINTONI1TUT N7 n1sas wassanastulasldinaluladuazsudnnssuadslu
nslningaumedygiidenlssiumngiumeiamsssy wazn1sUsEendasAmusdyuu g
Concepts of economic driving based on use of educational knowledge, creating added
value from products or services, creatively using modern technology and innovation, use of

intellectual property linked to cultural foundation, and application of knowledge to target

community
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aI  JouavdesuleseIvn un-u-n)
2000209  nQuEEluTINUTEIIIY 3(3-0-6)
Law in Daily Life

o w d‘

Usgiaauduun anumne anud1dy fuiwasUssinvveanguinelng aauiidessiu

o

[
v a a

Aeafunguuneiald ndnngranesssssuyydosdu ndnansuazialamduiiugrumunguune
335TTUYLY NANNYVINYUMNVULAL AL NUNBLONYY mmilﬁaﬁﬁulﬁEnﬁUﬂgwmmLWﬁLLazwm}uﬁ Ly
NHRNYDIYN

History, definitions, significance, sources, and types of Thai law; basic knowledge of
general laws, basic principles of constitutional law, fundamental rights and freedom based on
constitutional law, public and private laws; basic knowledge of civil and commercial laws, and
criminal laws
2000210  esduAnwugidayalneluniswamuniiasiu 3(3-0-6)

Local Study and Thai Wisdom in Local Development

Uszifmnudunn dnvaenaivssma deu esugha mades n1sunases Aauimusssy
vaaUsemalng anuninglazaNdAyvesnddyalny MswauTiesdulneandnnis wuadeuas
LU URvesUSygynasegianeaiios nsussendldnanyusvynasegianaiiesiunisuiladym
\wisugnakazdenuvasive LLazﬂiﬂjgf’JaﬁjNLﬂi‘b};ﬂ:ﬁ‘{lwmﬁmﬁﬂi%ﬁuﬂ’mmﬁﬁL%ﬁ]

History, topography, society, economy, politics, government, art and culture of
Thailand; definitions and importance of Thai wisdom; local development based on principles,
concepts, and practices of sufficiency economy philosophy; application of sufficiency economy
philosophy to solve economic and social problems of Thailand, and case studies of successful

sufficiency economy

1.3 nfuuywarans

31899U1U9AU
sWaiv  YowazAasuresiedn Un-U-a)
2500201  INIYYIUTIBAUATUFH 3(3-0-6)
NPRU Spirit

WALINSTeMINeIae vl quAsUgH Snanvalianisimunaadu anudunadiomiy
sxuauUszrsulae unuim ns wasmifinunguune aa1dundnuesnd  A1EnsNTEIIY 1ATINI3

WIEINYANT IneEarNITIIUeIANaliaT warn1sUsEgNAefnNIdLvunvang
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Development of Nakhon Pathom Rajabhat University, identity for local development,
democratic citizenship; legal roles, rights, and duties; main national institutions; the King’s philosophy,

royal initiative projects, volunteerism and volunteer work, and application of knowledge to target

community

$1873989N
a1 TouazmesueTIedU un-U-na)
2500101  Avmwudsluguvies 3(3-0-6)

Aesthetic Appreciation
o w a 1% v a 6] a 6] a a 6]

ANNNNNE Usztan kazaudingyuesgunissauneudad uiAaduazniosadal uaz
sufal Useifmansfad maaSuasnssuiiasaunud e uns sraunstusosuasnsia uauss
SMNSEIN dandnenssunas@aly

Definitions, types and importance of aesthetic in visual arts, dance, music and
literature; art history, enhancement of perception and aesthetic appreciation in singing and music
performance, Thai folk dance, architecture and arts
2500202 ANEGVVDIYIN 3(3-0-6)

Happiness of Life

N5 NMIPIVFIUALNITHEWIIAIUAUAILFUNTEANEAT NITHAIUIAIINFUVRITINIA
) ¢l ¢ o a o
WUNYEENALYIAYVINIG 30 LazdIn

Understanding, appreciation and pursuit of happiness through aesthetics; development
of happiness of life to be complete human beings in body, mind, and social
2500203  uywdiun1swaunInla 3(3-0-6)

Human and Mental Development

n1sauIneaudalaliidunds Tuas A Tanuge nsiauimisdulyal wdn
FFusITTIieN1sALTudIneg19llnNgY invensadudinluamssen 21 wagiinvensiseuinaen
aAa
BIK

Development of mind to be strong, stable, virtuous, and happy; intellectual

development, ethical principles for happy life, life skills in 21° century, and lifelong learning skills
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s YouazdrasureTneim un-u-n)
2500204  aransuazAallunisaniudin 3(3-0-6)
Science and Art of Living
wWINSluN A I T IALAE N TN UALLLIUTYY LA AN TN AMETTU ATUTITU N3

[ A

AHuTInNTAuS NwUENNUsEasdrumNTednd ANUSURATEURBdIAN NISIANTNHEY AILDANY

9

a a

N1588UsUAIINLANA 19 AN T U slunuLe g mmLmiwiuwa”ﬂﬂimﬁﬂlm LRk
uaznsegamfugBulsogistiauay

Guidelines for living and working according to philosophy and psychology, morality,
ethics; living with desirable characteristics in terms of honesty, social responsibility, respect for
others, patience, acceptance of differences, self-discipline, respect for democratic principles,
volunteerism, and living happily with others
2500205 I ludInUseIu 3(3-0-6)

Psychology in Daily Life

AUNNBKAZAIINEIAYVDITAINWIN1TALTUTIN BsaUsznaukazladevoangingsy

a

Uywd SITUVFRAUINITVOINY LY N3InAUEaLY N1sUTUMNTYsEENSAN nsmey Uyve
v o 6 o < a fa  a d‘ o a aa 1 =
AUNUT N1FNULTUNY LL@Sﬂ’]i‘Ui%Qﬂ(ﬂﬁm'}W&ﬂL‘W@ﬂ'ﬁfﬂ']LL!‘IJ“UQGIEJEJNMWJ’W@J@‘?J

Definitions and importance of psychology for life, components and factors of human
behaviors, nature of human development, understanding self and others, effective adjustment,

self-development, human relations, teamwork, and application of psychology for happy life

1.4 nguimenanadns adlaAdansuazinalulag

51839 1U9IAU
SHEIYT  YalaTAIBSUIYITI8IUN u-u-n)
4000201 wAlulagRINaLAZUIANTTY 3(3-0-6)

Digital Technology and Innovation

wetulaBadvaluanissed 21 anudunaiiieddia watlalun1sauautoyaulasn1se98a
nsldedenuoaulatiognsairsassd amdasadslunisliadia msldweundiedudmivausulmily
NS5EUINARATIN AIUANATIHATIAKALNITRONLULLTRNTTY

Digital technology in the 21°" century, digital citizenship, techniques for searching
information and references, creative use of social media, digital security, using application for new

generation for lifelong learning, creativity and innovative design
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3183 1a0N
Walyn  FouarAresureTeIn un-U-n)
4000101  NIFETINLETUUAZAUAGUNIE 3(3-0-6)
Well-being Promotion and Care
AsNeUazA A IesgUANIE ANLduTLSTEisaun e Ta uagdaandon ns
AuAgUATNNTY Nseantdnte Awiuazdunuinis vinmstostullymuazmaguaguamsdesdu
Definitions and importance of well-being; relation between body, mind, and
environment; physical healthcare, exercise, sport and recreation, basic principles of well-being
problem prevention and care
4000102  vinweluAnissed 21 WaTiauazantin 3(3-0-6)

21°* Century Skills for Living and Occupations

'
a o % CY 1 C%

vinwzlurnssuil 21 fiddny Arwduasmiuanansadwfdviasiuats msuszgndldlunis
AUHUTINULAZNITUIZNOUDITN LazNIUANY

Important 21%" century skills, contemporary digital literacy, application for life and
career, and case study
4000103  N1SAALYUNANG 3(3-0-6)

Logical Thinking

o w (3

AUNUIY LUIAA AUEIALY D9

o

UTENOU WATNTZUIUNTNSAALTUMAND NTHAILILAY
nsUszendlgludinusedniu wasnsdlfinw
Definitions, concepts, importance, components and process of logical thinking;
development and application of logical thinking for daily life, and case study
4000202 N19EF19ETIAUIANTIY 3(3-0-6)
Innovation Creativity
AUMENE MNLEIAY ndnns nqufiAsitestuuinnssy nsAnadisassd ndnns
2ONLUUEINNTIN NTIATIRTM 98NUU @ssuuinass wasUsediuuinnssy waginUion
Definitions, importance, principles, and theories related to innovation; creative
thinking, principles of innovation designs; analyzing problem, designing, modelling, and evaluating

innovation; and practice
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aI  JouavdesuleseIvn uUN-U-A)
4000203 An Was WSy 3(3-0-6)
Fit for Firm

auiuazaadlaluniseendidenieiiieguainuaziunuinis nsdeeiunas

' v
a a S o

msUgumeuia nsasasulavuins msiannbiduilguainuazuadniia nstuiladnin msansm
nANTUASEURRILAZLNTITUNITBUARN

Knowledge and understanding of exercise for health and recreation, prevention and
first aid, nutrition promotion, developing to be healthy and good personality person,

sportmanship, courtesy to playing and watching sports

4000204  aywdiunisldvana 3(3-0-6)

Human and Reasoning

WNEeN15ANTLATIEY LasNITITMA N MaNNITUASNIEUIUNITANVDINY ¥e
nMsnTeteyarnasiaensldvanassnenans msldmena nsdndulauaznisuseendld  Critical
thinking and reasoning skills, principles and process of human thinking, information analysis using
logic, reasoning, decision making, and application
4000205  AINUTOUINNATUGUNN 3(3-0-6)

Health Literacy

AINNTOUS NI 1UATAIN N1508NANF N1 AINTTUYUNUINIT N1TTANITANIE
eo1sual wanlnwuinis mstesiulse wafnw nsldeandiyussindnusazayulng dearnaisania
msUgamealosiu mudiueunivdunadomaseuandeluinyszdiu

Health literacy, exercise, recreation activities, emotional management, principle of
nutrition, prevention of diseases, sex education, household drugs and herb, danger of narcotics,
first aid, knowledge of environmental health and safety in daily life
4000206 lanAunisWaIRUINedEnsuazmalulad 3(3-0-6)

Science and Technology Development in the Changing World

UNUIMLaZNSTRLINeans wasinalulal nau n1sdeansuasinsanuiay N3
duadunagauaguninnie ava1min arudaeadelunisldewazarsiadlud Tastana

ATUNYATNULAZTININ
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Role and development of science and technology, energy, commmunication and
telecommunication; physical and mental health care and promotion, safety on drug and chemical
application in both physical and biological aspects
4000207 Anenenaasuasmaluladiuiundey 3(3-0-6)

Science and Technology for Environment

AUAF A HANTENUTEINSRRLININE mMansuazinaluladseduindon szuuilng
NTNYINTTITUYH ﬂ’l’]tﬂ%ﬁ’]ﬂ‘ViaWEJVI’]Q%’JﬂWWLLazﬂﬁE]H%Jﬂ‘@ f]ammaﬁw?{lﬂwméjam N15AANNT
N¥NENTETIUTIALAL ARG DNBEN B

Importance and effects of science and technology development towards environment,
ecosystem, natural resources, biodiversity and conservation, environmental pollution, sustainable
natural resource and environment management
4000208  @1sAUMARINSANYIAUAS 3(3-0-6)

Information for Study Skills

ANURUIY ANEIA Y UTTLANUDIAITAULNA LA @ 1TaULNALAZNITIAUT N T
NITAATLUUNTNYINTANTAUNA ﬂaqwﬁ‘LLazﬁﬂwmiﬁUﬁu NNTIVTIN WATIEN UATEILATIZAETAULNA
NSWEUTIBUNITIYINT MTTPUINBIALUTTUIUNTY Nraneuazasesssllunsldansaune

Definitions, importance and types of information, information sources and services,
classification of information resources; strategies and skills in searching, collecting, analyzing, and
synthesizing information; academic report writing, reference citation, laws and ethics for
information use
4000209  AginAERSlUTIINUTZINTU 3(3-0-6)

Mathematics in Daily Life

wann1suarIsnisadarand i vatestuAanssuludiauseditu dadau Sevas
nsAnaenite TAnun8Ruldyarasssun stuunsiautisy aasmansUseiude danssu dyan
wagaTEIiAng 9 feetesdiodidnvsednduielusunsudfagUegieite

Mathematical principles and methods related to daily activity, proportion, percentage,
interest, personal income tax calculation, installment systems, actuarial mathematics, juristic act,

contract, and debt with simple electronic tools or software
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4000210  ugrusutrsludiauszsiiu 3(3-0-6)
Foundation Handicraft in Daily Life
AN Useian Uselowd LLaszﬁ'aﬂﬁamaﬁmuﬁwﬁugm Auvasnseluueng n1sYeu
thndosuuasfinufos
Definitions, types, benefits, and tools of basic handicraft; job safety, basic maintenance

and practice

2. NUINIVUANI
2.1 NNV IMNY

ey FouarAresureTeIn un-U-n)
1551605 N1¥19INOEIINT 1 3(3-0-6)

Business English 1

Fdwiuazdudesfuluuiunmiegsfa fhvensleansnwdingussivluaniunisal
#neq Tetesiudtinam uaranndlaferiuiamsssamgiia

Basic vocabulary and expressions in business context; business English communicative
skills in situations focusing on office work, and business cultural understanding
3521101  mstiydtudu 1 3(2-2-5)

Fundamentals of Accounting 1

ANUTIY TRUsasd wazUselevuvensUnd nguanelundinnisUnd 25us55unes
APANTYT NTRURLIAATINTUNITTIENUNIINITEY seuulay¥e N153As18s18n13A1 NsUudAN
iwmﬂuagmﬁuﬁmwmi%uéfuuaz%uﬂma NSIAYINIUNAABY NTEAIWYIINT UMY NSUTUUSS
ensdayTuaznstatad nstafdmsuianisgonedud LLazmiﬂ’uﬁﬂﬁ'@%m@mﬂamLﬁu

Definition, objective, and benefit of accounting; accounting law, ethics of accounting
profession, conceptual framework for financial reporting, double-entry accounting, transaction
analysis, recording of accounting entry in journal and ledger, preparation of trial balance, working
paper, financial statement, adjusting and closing entry, accounting for trading business, and value-

added tax recording
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3521102 Anstnyddudu 2 3(2-2-5)

Fundamentals of Accounting 2

[
%

edviidesSeunnneu 3521101 nstadtudu 1

Pre-requisite: 3521101 Fundamentals of Accounting 1

AnuvInevesiuan nMsmuauagluAsafuduan witgaisendudnsuias Qﬂwﬁ i
Fuiu dufaande Buawulunsians AU ermswazgunsal dunindlifdnuuaznineinssssumi
iAoy ssuuluddine duvendives uasnstyddmsuiansgramnssu

Definition of cash, internal control of cash, bank reconciliation, account receivable,
note receivable, inventory; investment in instrument, land, building, and equipment; intangible
asset and natural resource, current liability, payment voucher, equity, and accounting of
manufacturing business
3522301 nnsUgyTianisdanig 3(3-0--6)

Managerial Accounting

[
%

edviidosSeunineu 3521102 nsSaTtudu 2

Pre-requisite: 3521102 Fundamentals of Accounting 2

Toyad 1A srTeetun1sTY T 0n139AN1T UNSITULAENITIIATIE sUATSISY
N159A7M3Un 9T udUn15UE suuUasseausia wLLammﬁLUﬁ"EJuLLUaﬂgﬂuxﬂﬁL?u
UNTLUARUER AUNULATNYANTIUAUNY N1V YTAUNUTINLAZNTURTAUNURULUST N1TIATIEN
Funu-Usua-inls Yeyanisnistydiiienisdnduls nmsTinszsinisamu nsdarisulszana
TWswnsudnsagumeinulingd uaznsdlnw

Information involving managerial accounting, financial statement and financial
statement analysis, preparation of financial statement and price level change, statement of
change in financial position, cash flow statement, cost and cost behavior, absorption costing and

variable costing, cost-volume-profit analysis, accounting information for decision making,

investment analysis, budget preparation, software package for accounting, and case study
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3531101  N15WUEIN 3(3-0-6)

Business Finance

Qe

IS %

ednfigesSeunnneu 3521101 nsdadiudu 1

Pre-requisite: 3521101 Fundamentals of Accounting 1

unum wihiimu$uinreu LavaTesssuveauimsmensiulusadnigsia yarvesiu
AILIAT N1TATIENNINITRU N1TIMURUNIINITEY N159190HUALS N15UTIISE U Uy I By
UUTEINARUNY FuULaslATIEsweIRuYI NMsIaMRuNY wleuiensinassilsuasiulung

Role, responsibility, and ethics of financial manager in business organization; time
value of money, financial analysis, financial planning, profit planning, working capital management,
capital budgeting, cost of capital and capital structure, financing, profit and dividend policy
3532201 N1INNERINITIND 3(3-0-6)

Business Taxation

naninaminazismsiniundtuldyanasssua adiulddiyaea nSyaduiia 118
gsname ansuanuld mdassnands ndnaning 1ERITA MEfdaiulnsasinsUnaseduviesdy
LaMSBuMUULERIENSTISEMERIUMTs LTS Aukazitun1seaulal

Principle and collection procedure of personal income tax, corporate income tax,
value-added tax, specific business tax, stamp duty, excise tax, custom tax, digital tax, local tax,
and tax filing via tax organization and online
3541101  %ANNIIAAIN 3(3-0-6)

Principle of Marketing

AINNUIY WUIAA AITUEIAQYUDINITABIALALNITAAIAATN S dulszaunsnain
ANMKINRDUNNNITANA TTUUAAIA TBUANITAAIN NITHUEIUNITAAIALazNIsiRanaanLUl rung
woAnssuuslae wwiliduuaznisussendldlunisaniugsia

Definition, concept, and importance of marketing and digital marketing; marketing mix,

marketing environment, marketing system, marketing data, marketing segmentation and target

selection, consumer behavior, trend and application in conducting business
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el FouazAresuresedn un-U-a)
3562307 NITUINITNITHEN 3(3-0-6)

Production Management

AUYNE AUEIATY WAZANYUZYDINITUIUITNITNAALAZNITUTAT NISNINTAIAL
F99n15 n15FAFUlaRIUNITHER N1TLEBNYLaT A e 1159199159970 N19ITTUHUAIE TuaY
N13AIVANNITNEN N1FIANITANAIN N15TIANTTaTaRNAuazfiluuNIsVUEs N153AN1sidUnIu Seuy
N15UTYITAUAIAIAT S NITITUHULAZAIUANLATINIG TEUUNITUITITNY kagIeUy
Anulaonsylulsesu

Definition, importance, and characteristic of production and service management;
demand forecasting, production decision, location selection, factory layout planning, capacity
planning and production control, quality management, logistics management and transportation
model, supply chain management, inventory management system, project planning and control,
maintenance system, and factory safety system
3564201  N13AANISLTINAYNS 3(3-0-6)

Strategic Management

LWIAR NANNITHATDIAUTENOUYDINITIANITTNAYNG 1NATANITINUHUTINAYNS N3
AATILENMKINFBUNETURAZAIBUBNVBIBIANIT NITINUNUNAYNTNINGIN NSANUANAYNSTEAU

'
v (% Y A

BIANIS FLAUTIND wALIEAUNTNN LwIMaN1sNagnsUURUR n1sieniy n1sUseliuma n1sUsuUgs
nagns wagnIaiAny

Concept, principle, and component of strategic management; strategic planning
technique, analysis of internal and external environment of organization, business strategic

planning; strategy formulation at organizational level, business level, and functional level,

guidelines for strategic implementation, tracking, evaluation, and improvement; and case study
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3592101  LATHFANENTIANIA 3(3-0-6)
Microeconomics
LUAALAENO B AULATHEANENTIaNTIA RUasd UuNIU AaenINveInaIn ANEaAnEuY
WOANITUHUILNA AUNUNITHER T1eTulazilsveeEndn N1sMMuATIALAzUSIINNSHENTUAIYDS

NARLUAANA WAYAIUALMAIVDITEUUNANS

e

Concept and theory of microeconomics, demand, supply, market equilibrium, elasticity,
consumer behavior, production cost, revenue and profit of producer, determination of price and
quantity of production in market, and market system failure
ey FouarAresureTeIn un-U-n)

3592102  LASEFANEASUNAIA 3(3-0-6)

Macroeconomics

LIARLaENEATEAansunIa elaUseErvd n1simueselausernd gaenn
703033509 gUasrAkazaUnIuNasIt WU a010unN198U Aa1ANITHY N1SAGIANSITUE N LA
117 IN15909ULEUI8NITRULATULEUIINITARY TEAUTIAT 11531997 U IUlA Laziduss n15An
LAZN1TRUTENINUTEMA N1TR3QLAUlIMIAATEENY kazn1siauAsEgRalSauWiey

Concept and theory of macroeconomics, national income, determination of equilibrium
national income, business cycle, aggregate demand and supply, money, financial institution, financial
market, public finance, theory and measure of monetary and fiscal policy, price level, unemployment;
inflation, deflation, and tight money; international trade and finance, economic growth, and
comparative economic development
3632105 ladadnduazgsfaszwinessmalosdu 3(3-0-6)

Fundamentals of Logistics and International Business

a

wann1s audAy wasinalulaglunsdanisiadafinduarldguniu n1susnisgnan A1s
JansanuarAudIAIngs n15UuAs SEUUUTIIS A N13dRdedann nsruIunITTIiasEninsUssme
lonansnsin ngssdey AEnsaaning uazieulunsdweuduisgninsssmea

Concept, importance, and technology in logistics and supply chain management;
customer service, inventory management, transportation, packaging system, procurement,

international business procedure, trade document, rule and regulation, customs clearance, and term

of international shipment
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3651401  N13IANTIINTNEINTUYBE 3(3-0-6)

Human Resource Management

LAR AT UL wazvthiinnuduRaveunisianismine syl Mylaswiau
nsMaHuninensuywdlugaidva aussourlugsiagalmi nsassm msdaden n1sinausuuae
WuyAaIng N15Uselunan1sUURNY AReULNULALaTaRNTT NMIIANTANURNRUADEIANTT Lag
ngvnefAgtestunsdnnismineinsuywd

Concept, principle, role, and responsibility of human resource management; job
analysis, human resource planning in digital era, competency in business in modern era;
recruitment, selection, training and personnel development, performance appraisal;
compensation and benefit, organizational commitment management, and law relating to human

resource management

2.2 ngudvianiziny
IRAIY FouazArasureseInn u-y-a)
2562302 NONNEFIND 3(3-0-6)
Business Law
wa‘”ﬂﬂgwmaﬂ"ﬂﬂ 29ANTTINT ﬂgwmaﬁLf“ﬁ'mﬁ’mﬁmmmqiﬁa UTEaan gk
wagwIalggInnelAnITy deyeyn MﬁLLazL@ﬂmﬁﬁliyiyﬂ ﬂgumm'w%wé’ﬂﬂigﬁuﬁm%ﬂgwma
\Renfumsdaaiunisasyu msfunsesuilnauazdeaiunisidiliidusssu ﬂgwmmﬁ'mﬁumiﬁuvj
Aansuazseiudefininiegsia
Principle of law, business organization, law of business control; civil and
commercial code of legal transaction, contract, liability and specific contract; law of security
and credit, law of investment promotion, consumer protection and prevention of unfair trade,
law of business rehabilitation and business dispute settlement
3542103 N1IUISYameNIsAaALasiaalgaunu 3(3-0-6)
Marketing Channel and Supply Chain Management
WAAR MuE karAUdAYURINITUTMNITRMNNTNAN dnNIndeuTiTinansEny
1AT9A5719 KALNITOBNUUUYBINNNITAAIN AUNANNNITARIA NALNTNITINNITYBINNNITAAIA

4

NsAdaENIsAUEN Laznsusmsigguniunaslalasind
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Concept, theory, and importance of marketing channel management; affecting
environment, structure, and design of marketing channel; middlemen, marketing channel
management strategy, wholesale and retail, and supply chain management and logistics
3542107 weAnssuN1sUsLanase T 3(3-0-6)

Modern Consumption Behavior

WWaAn e wargUwuungAnssunisusiaaadelnl ansaumeeITuNgAnTsunig
wlaa nssvaunsinauladouasdedeiiivinadenmsinaulade

Concept, theory, and model of modern consumption behavior; information of
consumption behavior, buying decision process and factor affecting buying decision
3542402 N13NAINAINA 3(2-2-5)

Digital Marketing

ATAIUINITAAINATTE N1TILATIZUENINLIAG DUNIINITAAIARINE LUIAALAY
ANMUFIAYUBINITAAAATNA NEANTIUNITUTINA N13ANUARAIATINNY N15IMRUNITHAINAIVA
nMsdemsiomeluladidva msnaanduddidnnseding wazadussugnssumainooulatl

Evolution of digital marketing, digital marketing environment analysis, concept
and importance of digital marketing, consumption behavior, defining target market, digital
marketing planning, communication via digital technology, electronic commerce marketing, and
ethics for online marketing transactions
3542407 NsAeANINIINAINYARIIA 3(3-0-6)

Marketing Communication in Digital Era

Y

LUIAR wqwﬁ LLaxmmﬁﬂﬁaﬁJaﬂmsﬁlamimimmﬂqﬂﬁﬁma m'iﬁmuﬂgULLUULLas
ﬁmﬁ?i'aa’riﬂ’ﬁmamqﬂﬁ%ﬁa ﬂ’li’.}’lx‘iLLNHﬂﬁQWéﬂﬁigaﬁﬁﬁﬂﬁimaﬂﬂLLUU‘quJim’lﬂ’li 238555uluNs
doansmensnan uaznsaInNuduSTiRsEisgsRatugnAuazdany

Concept, theory, and importance of marketing communication in digital era;
setting format and method of marketing communication in digital era, integrated marketing
communication strategic planning, marketing communication ethics; and building relationship

between business and consumer and society
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3543101 N13U3N19N130A7A 3(3-0-6)
Marketing Management
edviideaieuintey : 3541101 wdnn1snan
Pre-requisite: 3541101 Principal of Marketing
WUIAA NBE BAZNTZUIUNITUINITNITAAIN N1TIATIERANTNKIAGBUNITAATN
unuwmthiivesuimsnsaann wainssufuilaa szuudeyanianismain msiauaznisnennsal
AAR N13AIRUARAIALTINLNEY NIFIUNUNITUTIIINAAS 9 51AT N13TIRTINUBLATNITELETY
ANTRAN
Concept, theory, and process of marketing management; marketing
environment analysis, role of marketing manager, consumer behavior, marketing data system,
market measurement and forecast, market target setting, product management planning, price,
distribution and marketing promotion
3543104 N15IANTITNANNUILAZIIAN 3(3-0-6)
Product and Price Management
wunAn ngud wartadeffinadenisdanisudndasiuagzsan msfvuanagns
HANAUIILAZIIA WATUNUIMANUTURAYBUVDIUTINSHAR A9 ILaE 1A
Concept, theory, and factor affecting product and price management; setting
product and price strategy, role and responsibility of product and price manager
3543113 Mensengeiionmsnannasio v 3(3-0-6)
English for Modern Marketing
mdrimadunsaate nsdeansuaznistausluuunmenisnainadslng
Marketing terminology, communication and presentation in modern marketing
context
3544904 mﬁé’amsmmmﬁaﬁu 3(2-2-5)
Introduction to Research in Marketing
WWIAA e warauddgyveInIITemnain nmsmmvuadymuazingusvasd
N15398 MIRAUMHUNITITY NTTIUTINTOLA MINATIERLAENITULAUBHANITIY
Concept, theory, and importance of marketing research; research problem
and objective setting, development of research plan, data collection, data analysis and research

result presentation
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3544905 dunumsnisaanaade i 3(2-2-5)
Seminar on Modern Marketing
U [ a
msammﬂismuﬂ@m ﬂ’]iLLfyﬂsU‘{jEyM’Wl’Nﬂ’]iﬁa’]ﬂ Lazn1TenUIIe
Seminar on problematic issue, problem-solving in marketing, and discussion
3562201 FuUsenaunisavaies 3(2-2-5)
Intelligent Entrepreneur
LUIAA UNUIN LL’ﬁS‘U53LﬂVl“UE]\‘iﬂ’ﬁU%ﬂ’]iﬁﬁﬁ%EJﬁﬂIVi?,j ﬂ’ﬁL“ﬁEJ‘L!LLNUﬁqiﬁQ ﬂ’]iL‘cﬂu
& v ] 1 a ¢ I v a a = ¢
nsidugusenaunssulved nslmszianulululaniegsia nmsumsannudes msnaineeulad
a 4 Y Y a =
MTATIEkAENTUsEENALITaYAN19gSAY waznstlAnw
Concept, role, and type of business administration in modern era; business
plan writing, startup entrepreneurship, business feasibility analysis, risk management, online
marketing, analysis and application of business data, and case study
3562501 GRILERR 3(3-0-6)
Business Statistics
a a [y aa o & ¢ o o aa
LUIAANLNYINUADE mssléi’ﬂlﬂsLmi:umLiagﬂu,aﬂﬂiLm':?uaauiaummmmwaam
nswlanansatianavinauetoyaigndes uasnsUsvyndldadniunsIdeineawnugsna
Concept of statistics, using software package and online program for statistical
work, statistical interpretation and accurate data presentation, and application of statistics to

research for business planning
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2.3 ngudrnaniziaaniseulitesnd 12 wiqefn
IRAIY FouasAaSureseivn w(n-U-n)
1551606 AYIDINOEIINA 2 3(3-0-6)
Business English 2
Awriuazduauluudunnagsia vinvgnisdeansvnagsia wagiinuedu o 1
Aegntes inwgn191asan MIthiauenegina LLazmimswﬁfﬂﬁlﬁmﬁ’ui’wuﬁiswwqiﬁa
Vocabulary and expressions in business context; communicative skill in
business interaction and other related topic; negotiation skill, brief business presentation,
and business cultural awareness
3542101 mMsnaaveshiy 3(2-2-5)
Local Marketing
WA ANARYRINISRAIRYTesEY MSTAsIsan wIndaNLazANEA TN
UDINAA miﬁmumﬂaqwémimm@ﬁm51,4 wagHnUUR
Concept and importance of local marketing, analysis of marketing
environment and potential, formulation of local marketing strategy, and practice
3542403 nseonuUUienMInITRaNaAITa 3(2-2-5)
Digital Marketing Content Design
maﬁué’u ﬂ’]iﬂoﬂ(ﬁjﬂl,ﬁlaﬁﬁ ﬂ’ﬁL‘ﬁEJ‘L!LLaSﬂ’]iﬁ%JWQLﬂ‘j’aﬁ’]%’]ﬂﬂﬂima’]ﬂﬁaﬁa
PANNT ATLUIUNT ﬂ’]iﬁ%ﬂﬂﬁ]i’]auﬁﬂ ﬂ’]iL“?IIEJEJI‘ENLﬁIEJﬂ’] ﬂ’ﬁLﬁIWL‘%EN LL@%"\]%EJﬁiiiJsLUﬂ'ﬁﬁ’]Lﬁu@
wagiinUun
Searching, content sequencing , writing and composing digital marketing
content; principle, process, brand building, content integration, story telling, and ethics in
presentation and practice
3542404 NagNsN1INaIN lueAfa 3(3-0-6)
Marketing Strategy in Digital Era
ﬂ’]i'JNLLNUﬂﬁE!VIﬁ‘ﬂ’TﬁG]ﬁ’lﬂ EULLUUﬂﬁQWS{WWQﬂWiG}aWW LLﬁ%ﬂ’Tﬁ‘lﬁJ’ﬁmﬁﬂ’liﬂaQVIﬁs
NsAAIALUEARIYIA N1SANYILAENNTINTIUNUNAENENTNAINAATaVRITINT
Planning of marketing strategy, marketing strategy model, and integration
of marketing strategy in digital era; study and formulation of digital marketing strategic plan

of business
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3542405 MI0BNLULLAEMINENTaRIAEN15AAIN 3(2-2-5)
Design and Digital Media Production for Marketing

a o

LLu’;ﬁmLLawqwﬁmsaaﬂLLUULLasmstmﬁaﬁwaLﬁamimmm n13Usvenaly
winnssulunisnandeadeassd nsldinaluladesnuuudeddvafienisnain nsesnwuunay
wandouudinuooular] uasfinufua

Concept and theory of designing and producing digital media for marketing,
adaptation of innovation for creative marketing, using technology for digital media design
for marketing, designing and producing online social media, and practice
3542406 walulaghana 3(2-2-5)

Digital Technology

ndnnsfugIuvesszuUReLiames huvensldiniesienanaluladiiiens
UitRnuuaznisdoansnisnisaain msldlusunsudniagy msussgndldszuuujiinsuay
nsldwensasmnagsia mslduenndiady uagilnujoa

Basic principles of computer system, skill in using technology tool for

work and marketing communication, using software package, application of operating

system and marketing software, using applications, and practice

3543102 N13219UHNUNITRANN 3(2-2-5)

Marketing Planning

LIAAKATAINAIAYVDINITINUNUNITAAIN NISAMUANAYNTNITAAIN N1
Jeuunumsnanaiionsiiausduiuazuinig uaziinUjln

Concept and importance of marketing planning, marketing strategy
formulation, marketing plan writing for product presentation and service, and practice
3543108 N15AA1NTENINUSEINA 3(3-0-6)

International Marketing

WIAALAENGBYNIINAINTENINUTENA N1TIATILAUTUNLAL TUUSTTUTY
1i nelulafansauma nagndnsnataiion1siiidiwaznisdeoen A5n3Aaning wagnis
MOUAUDIAIINADINITVDINAIAAIUTZNA

Concept and theory of international marketing, analysis of context and
transnational culture, information technology, marketing strategy for import and export,

customs clearance, and response to international marketing requirement
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3543114 NMsUTMISNISVIw ALY Trd 3(3-0-6)
Modern Sales Management
WIAA N kazAUEIAYYINITUTIMSNITUIRatelnl AnusulateuLas
ﬁ]iia’miiamaﬂcgﬁwrimsm&lLLazwﬁmmmﬁJ N39ALATIAS19BIANTAITVIY NTNYINTAINTS
U8 waZNITUITITNUNIUYET el
Concept, theory, and importance of modern sales management;
responsibility and ethics of sales executive and salesperson, organizing sales organization
structure, sales forecast, and modern salesperson management
3543115 N1359AN1IN1IAAIAUINTTaNE T 3(3-0-6)
Modern Service Marketing Management
WUIAA No B wasAUEIAYIBINITAaIAUTNIsateln UseLnnvesgsnag
U313 dudszaun1snanau3nis weAnssukaznszuIunsanaula AunmuInig wagns
Mvuanagnsnisnanalelv
Concept, theory, and importance of modern service marketing; type of
service business, service marketing mix, behavior and decision making process, service
quality, and modern marketing strategy formulation
3543404 N13AAINLYININTTY 3(2-2-5)
Event Marketing
LWIAR N8 LLazmmﬁﬂﬁ'@%ﬂmiﬁamimimam@haﬁﬁmism N1IANUUA
nagnsN1seaIAeRangsy N1sUURnIsIunagns n1sUseliung waginUujun
Concept, theory, and importance of marketing communication through
event; event marketing strategy formulation, strategy implementation, evaluation, and
practice
3601104 n5ldlusunsuUsEenAnegsia 3(2-2-5)
Computer Application in Business
ﬁugmwuuﬂﬁﬁami m'ﬁ‘dizqmﬁiﬂﬂmmﬂumuqaﬁ% UFINT N1TIANT
NUWBNENT NMIIAVINTIBU MsAIN NsasuteyadmIuluIvig mstdavung nsuseu Lay

N5 NaUeYRLANNTINT
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Basic operating system, use of application in business; administrative,

document management, reporting, calculating, executive summary, appointment of the

meeting, and providing business information

SV GRLE)
3544801

2.4 nguiviugiidvIwuasindn

2.4.1. wuuRnUszaunsalivnn
FouazArasureeIvn un-U-n)
nsseNrnUszaun1salivIdnnisnain 2(90)
Pre-practicum in Marketing

N15UTEYNANENNITLATNYINNNITAAIN NITASEUAUNTDUTINYENITITA 1Y)

YAANAIN ApuiBnasuazinalulag n1sUTuilun1seguiulduy wagn1siasuas199sseIUTT

TuAenan

Application of principle and theory of marketing; preparation of language skill,

personality, computer and technology; adaptation for living with others, and professional

ethics enhancement

3544802

nsHnUszaun1IsalIvITnnisnain 5(450)
Professional Internship in Marketing

se3vfigessouriuiau : 3544801 mswSeuiinUszaunisaidvnBnnisnana
Pre-requisite: 3654801 Pre-practicum in Marketing

N1SHNUIEAUNTAITITNAIUNTNAIN IUNUIBIUNIASTUTBLONTY N1TTALATINIG

NAYAIDNIATNUSALNLIVDINUNITAAA

Practicum in marketing in public and private sector, organization of special

project or term paper in marketing

58



SHaYN
3544803

2.4.2. WUUERNIANE

FouazArasureTeIv u(vu.)
NSLASPUERNIANBIAIUNITAANA 1(45)
Pre - cooperative Education in Marketing

NSYTUINITUANNITHAENOURNNNTARIN NISIATEUAIUNTBNTINYENT Y1

UAINAIN Ao inasuazimalulad n1susumilunised auiugdu wagn1siasuasaessenusTn

Ty

Integration of principle and theory of marketing; preparation of language skill,

personality, computer and technology; adaptation for living with others, and professional

ethics enhancement

3544804

ARNAANLIAIUNITAAA 6(540)
Cooperative Education in Marketing

se3vfideseunaniou : 3544803 n1swieuauRafneIduNINAN
Pre-requisite: 3654803 Pre-cooperative Education in Marketing

nsnanfafn¥Aiun1sysuINsivUURnuaIunsInnsnsnensuyudly

8IANTT N15INLASINTRLAYMTENAIATNUSANLITDITUNTINNTNTNEINTUY Y

Cooperative education with emphasis on integrated work operation in human

resource management in organization, organization of special project or term paper in

human resource management

a v v [y a Ao Y al Y 1 a 3 °o & LY
bAHLIYUNLLAT LL@%W@QI&IL“LJ‘L!?WEJ’J”U’]‘V]ﬂTI/T‘L!@I‘WLiEJuIG’IEJVLlI‘U‘UWL!’JEJﬂG]i'JlII‘L!Lﬂm‘V]ﬂ']iﬁ%iﬁ]‘lﬁaﬂqm?ﬂ@ﬂ

GRLRRLAD!

3. NUINIYAINLET

deniusgdvila o lundnansuminedesivdguasisu Ineldgriuseduni
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